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FROM INSIGHT TO OPERATING MODEL
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Top Cited Domains on LLMs (ChatGPT,

Google Al Mode, Perplexity): Top Winners & Losers on ChatGPT
October 2025
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What were some of the most interesting examples at IFA
2026 of Al actually doing household tasks rather than
just answering questions? I'm thinking about things like
cooking, laundry, cleaning, energy management and
robotics.
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Are there any countertop water purifiers that can also brew capsule coffee from IFA?

AlMode All Shopping Shortvideos Images Forums Videos More ~  Tools -

4 AlOverview 4

Yes, a brand-new countertop water purifier that also brews capsule coffee has just
debuted at IFA 2026.

The brand JIMMY (under KingClean Electric) officially unveiled the JIMMY Nespure N9 at
the Berlin trade show. It is a plug-and-play, i ion-free kitchen i

to eliminate countertop clutter by combining two major functions into one

unit. € Dealroom +2

Key Features of the JIMMY Nespure N9:

Water Purification: It uses a 5-stage purification system. This includes an ultra-
filtration process that clears while keeping minerals,
a coconut shell activated carbon filter to improve the water's taste. i@ PR Newswire

.

Capsule Coffee Brewing: It features a high-performance 20-bar pump and is fully
compatible with original-line coffee capsules to brew Espresso or
Lungo. i PR Newswire

Instant Heating: The hine can disp ambient water or instant hot water at
98°C in seconds, making it useful for teas and instant meals alongside
coffee. Q! PR Newswire

Availability

jing to JIMMY's at the show, the Nespure N9 is scheduled to roll
out across Europe following its IFA debut. It joins their existing water-filtration lineup,
which includes the Matrix and R9 series currently sold on platforms like
Amazon. Q' PR Newswire

If you are looking for alternative options that already have regional availability, appliances
like the Hydroflux BREW offer similar multi-functional capsule brewing, ice making, and
water purification capabilities, though they weren't the specific headliners of this year's
IFA event. }{ Hydroflux Singapore

Waiild vnii lika ma tn lnnk intn tha avnactad nricinn far tha Nacniira NQ ar wanild unin

Q) PR Newswire
JIMMY Unveils Nespure N9 at IFA
2026 - PR Newswire

4 Sept 2026 — JIMMY Unveils Nespure N9 at
IFA 2026: The Countertop Water Purifier Th,

© Dealroom
JIMMY unveils Nespure N9 at IFA
2026: countertop water ...

JIMMY unveiled the Nespure N9 at IFA 2026
in Berlin, a countertop device combining.

@ FinanzNachrichten.de
JIMMY Unveils Nespure N9 at IFA
2026 - Finanznachrichten

4 Sept 2026 — It delivers lab-grade purified
mineral water and barista-style coffee from.
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https://www.way.com/blog/av-testing-and-safety-california/

PR Newswire Amplify

FEATURE STORY AMPLIFICATION

M EEIHE

BE2EUWEEHFRESE - RNZBILICENZRABEREBNREAE, ABREWNRERE -

ANNOUNCEMENT INPUT STORY OUTPUT
AN BRESRE
RIaER RABRF
EIE7, BAETBER REFRAME ANPLIFY A/ g ) R R ER
ERTE, (ERFHRE WiESIHE S EHINT
AN E - F— 2R E TSR ERSEEEE
EMfAE | A FEEM | BltRA
ANGLE PROOF FORMAT

EBRBRT ABEARENZRATALAERD,



PR Newswire Amplify™

Example: GoDaddy

Goal: To show how GoDaddy Airo (Al solutions) can help small businesses

~ Stacker

How entrepreneurs are using Al

CEO of Retool, an Al company that works with BCG, says Al is here to
replace labor

Featured on Google’s Al and on

to il Emater nga) °Wing How entrepreneurs are using Al to grow smarter in a slowing economy
s AP - = B o social media - X, and
How entrepreneurs are using Al - "
grow.smarter in a slowing econo; o PP e Here's The Estimated Cost for a 1-day Gutter Guards Installation T h rea d Se SOC Ia ' pOStS were a I SO
indexed by Google.

Your Pet's One-Stop Shop

@

How entrepreneurs are using Al to ¢
smarter in a slowing economy

By Jackie Dowling for GoDaddy

Artificial intelligence i becoming a trut
operations of small businesses. But to¢

productivity gains. According to new d¢

PR Newswi.

How entrepreneurs are using Al to grow
smarter in a slowing economy

Appears natively in-feed in tech sub-section

how are entrepreneurs using ai to grow

All

4 AlOverview

Entrepreneurs are using Al to grow their businesses by leveraging it for

various tasks, i data,

and improving service. Al helps them make data-
driven decisions, improve efficiency, and focus on strategic initiatives. @

Here's a more detailed look at how Al is being used:

Customer Engagement and Insights:

Showmore v

Boston 25 News
How enlrepreneurs are using Al to grow smarter in a

Article reference by Google's A

Yahoo Finanace
MSN
Miami Herald
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From trusted storytelling to intelligent workflow
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