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By virtue of the Webb telescope, we captured the first photo of unseen
spects of the universe; likewise, with the aid of medical imaging, we can

reveal the microcosm of the human body.

Today is International Day of Radiology (#1DoR), and on this day in 1895,
Vilhelm Conrad Rontgen discovered the existence of X-rays. Since then,

countless scientists, researchers, and professionals have been working

vigorously to push forward the evolution of radiology.

We pay tribute to all of them today for their tremendous contributions to

enhancing healthcare and delivering safe patient care to each individual.

Radiology Can Build a Better World!

#PassionforChange #medicalimaging #ct #mr #radiology #radiologist

#radiographers #internationalDayofRadiology
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