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Denny's Seeks to Help
Americans Impacted by Rising
Inflation with $6.99 Endless
Breakfast Promotion

NEWS PROVIDED BY SHARE THIS ARTICLE
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SPARTANBURG. S.C. March 28, 2022 /PRNewswire/ -- As inflation reaches historic levels and Americans face rising prices
at gas pumps and sticker shock at supermarket checkouts, America's Diner is offering Americans what they are s
desperately seeking right now - value for their money - with the launch of a new Endless Breakfast promotion. Now
through June 21, Denny's is helping individuals and families stretch their dellars by offering endless fluffy buttermilk
pancakes, cheesy scrambiled eggs and crispy hash browns starting at $6.99°

“As Americans are being impacted by a unique mix
of current events, and gas, rent and costs for
supermarket staples. like eggs, milk and cheese
continue to increase, Denny's is proud to bring our
guests Endless Breakfast at 3 time when we know
each dollar matters” said Denny’s Chief Brand
Officer John Dillen. "Quality food at great value has
always been at the core of what we do and with our
investmentsin high-quality menu items, dining at
Denny's has never been better”

Dillon continued, "We successfully tested Endless
Breakfast extensively prior to the pandemic. As

inflation is on everyone's minds and continues to
impact Americans everywhere, we knew this was
the perfect time to launch this deal. Now, Denny's is

one of the only places you can fill up and leave cer o \mpactd by B With $6.53 Endless

knowing you got the mast for your money”

7

Big Lots kicks off summer
savings with 'inflation-busting' BIG

discounts, new ad series LOTS'

NEWS PROVIDED BY SHARE THIS ARTICLE
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‘Bridesmaids’ star Wendi McLendon-Covey encourages customers to create their backyard oasis at Big Lots in new ad

campaign

COLUMBUS, Ohio, May 24, 2022 /PRNewswire/ -- Big Lots Inc. (NYSE: BIC). one of America's largest home discount retailers,
is stepping up to help customers beat inflation with deep discounts this summer, starting with savings of 25% to 50%

on patio fumiture and accessories, Broyhill fumniture, and Sealy and Serta queen and king mattresses now through June
4.To promote the company’s summer sales, actress Wendi McLendon-Covey. of “The Coldbergs" and ‘Bridesmaids” fame,

appears in new ads showing shoppers how to create a patio and backyard space envied by their neighbors.

“We know inflation and gas prices are on every
minds right now, and it's important that customers
know we're here for them, as we've always been
Helping them live big and save lots is our mission
and built into everything we do,” said Bruce Thomn,
president and CEO of Big Lots. "We offer the top
brands our customers love at some of the lowest
everyday prices anywhere. Stacking our inflation-
busting discounts on top of already low prices is a
significant opportunity for savings.”

Actress Wend McLendon-Covey Lot new sumemer ads

etio and beckyard specs erwed by their neighbors.
The Memorial Day "Price Crush Summer Sale.”

running now through June 4, features 50% off patio

cushions, stacking chairs, tables, summer serveware and Broyhill home décor: 40% off wicker seating and outdoor
lighting; and 30% off the entire stock of planters, pools, waterparks, summer toys and swim accessories. Customers can
also save 25% on patio dining, grills and fire pits; Sealy and Serta queen and king mattresses; and Big Lots’ exclusive
Broyhill furniture.
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