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The Trust team from the Wall Street Journal | Barron’s Group (WSJ
Custom Studio) is an packed with
experienced editors, journalists, designers, web developers and
project managers.

Built on the foundation of and

the Trust works transparently with partners to craft campaigns with
intelligence and integrity and excel at producing engaging,
informative, interactive content that appeals to the millions of global
leaders and key decision-makers who turn to the Journal daily for
actionable insights on their worlds.
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Full Suite of Storytelling Capabilities £HEIRIRNSEIEBES]

Content built to drive results and meet our partner’s goals.

ARTICLES VIDEOS INFOGRAPHICS POLLS & QUIZZES

Custom written articles WSJ. Custom Studio’s Visualizations of data, Interactive polls and quizzes

exploring campaign and award winning information or trends based built to collect data or

brand-relevant topics. videographers produce on client-supplied or reinforce brand insights.
videos to suit any client’s research by The Trust.

needs—from events and
interviews to sizzle reels and
branded video series.

ING YOUR BET

What does “2 ang
hedge fund indug

RESEARCH

Custom surveys built to
yield unique insights.
Results surface as
articles, reports, video
discussions/ debates,
infographics or
presentations.
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Building
Brand

Currency
Not Just
Content
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Consumer Insights

Hundreds of millions of
online signals and our

proprietary community
of 20,000+ members

Ambition iD

Full-day workshops
with our brain trust
of experts

Powered

E.é'.yioryful.

Editorial Excellence

Deep expertise,
unparalleled access to
sources and talent, and
innate curiosity

Increasing Range of
Storytelling Formats

Podcasts
Data visualization

Thought leadership

Powered

DOW JONES oW JONES
INNOVATION  INTELLIGENCE

Brand Activation
Programming
Audience Development

Event production

Powered
By:
LIVE JOURNALISM

Mobile Innovation
Image recognition

AR & VR

App Development

Intuitive, personalized
mobile experiences
that combine your
content with curated
news from WSJ |
Barron’s Group

Powered

B i DOW JONES
INNOVATION
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Transtorming

the Course

Eigt_tgggn.hdes and millions of data points: How pros, amateurs and course

designers use cloud-based data to up their game.

? A

SCROLL TO ZOOM ( “ '

',
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https://partners.wsj.com/microsoft/transforming-the-course/

RESULTS

Combining the audience's passion for sports and data, Microsoft and WSJ Custom
Studios collaborated to create a unique branded content program that brought
together diverse data sets and Microsoft Cloud technologies to impact and transform
the game of golf.

Leveraging pre & post methodology to measure brand perception, Transforming The
Course successfully delivered results, including over 26% brand lift among both
audiences across three key attributes for Microsoft Cloud:

"A Leader In Cloud Solutions for Businesses”™

— a 36% increase among BDMs

— a 26% increase among ITDMs

"Can meet my evolving business needs": Please contact us
— a 37% increase among BDMs for a full version
— a 32% increase among ITDMs of the Report.
"Is a technologically innovative company™

- a 30% increase among BDMs

— a 27% increase among ITDMs

Additional surveys recorded 92% of BDMs and 100% of ITDMs claiming to take an
action after seeing the campaign. 93% of BDMs and 96% of ITDMs agree that the

campaign makes them feel that Microsoft is a trailblazer in enterprise-based cloud
solutions (strongly/somewhat agree). THE WAL STREET JOURNAL | BARRON'S GROUP



GETNEWS ALERTS

CERAMICS..

WATCH VIDEO WKIOCERG (O

Marets
Hush-Money Probe

Took Evidence From
Trump’s Inner Circle

Avgusta National Has Quietly
Madde a $200 Million Land

Gral

Long Bull Markel Has
Public Pensions

ot Ready for » Pileup, Tesla

Sockalism Fails Every Time

From Coke to Macy’s, Py

Worker Takes Big Incoherest on Immigration

DI KYOCERE 6O

of Mueller -
‘\lllun a Week . CERAMIC
Y S COMPONENTS

» READ MORE HERE
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https://partners.wsj.com/kyocera/creativity-materialized/#power-of-fine-ceramics

Results

THE \‘}\LL STREET JOURNAL.

* More than 9 in 10 key professionals recalled the Kyocera -

ABOUT THE INNOVATIV:

campaign, with 3 in 4 of them left with a more positive
Impression post-exposure.

* From recommending & discussing with others to visiting
Kyocera’'s website to learn more, respondents were likely
to act upon the content.

» Kyocera surpassed B2B technology home page industry
norms across every metric tested, with recall 3.6x as
effective & positive brand disposition 2x the norm.

Please contact us for a full version of report.
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Executive Summary from WSJ Custom Studio

About the Content Partnership

In our 2017 campaign, Engineering Partnerships Around the World, we developed five stories on how MHI
has powered progress and sustainable growth around the world through joint ventures with other big
name heavy industries players. We told stories about modernization of the iron and steel industry,
capturing alternative energy sources in wind, solving world hunger through smart tractors, digitizing the
power industry, and powering economies with the forklift sector through work being done by MHI’s
various joint ventures; Primetals, MHI Vestas Offshore Wind, Mitsubishi Mahindra Agricultural Machinery,
MHPS and Mitsubishi Caterpillar respectively.

In 2018, we continue along the same motif of Engineering Partnerships but this time, spotlighting strategic
client relationships that show 1) positive business impact for clients and also 2) the difference made
towards a more sustainable society. Through storytelling in articles, video and infographics, we present the
stories behind MHI’s main business lines to make sense of the challenges — how MHI is developing new
technology and offering innovative solutions to support their clients’ missions, and how via such client
work MHI is helping to deliver practical and technical solutions that are actualizing sustainable growth in
the world.
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https://partners.wsj.com/mhi/engineering-partnerships/
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| ENGINEERING PARTNERSHIPS
CLOSE = ' . ‘o ARDUND THE WORLD
MITSUBISHI

HEAVY INDUSTRIES

Trump Readies More

Tariffs for China s

WE DEVELOP TRULY
TRANSFORMATIVE
SOLUTIONS

ENGINEERING PARTNERSHIPS

Engineering Partnerships

E. il and Gas
1, Industry’s
Q hjuc - Robots

ENGINEERING PARTNERSHIPS
* AROUND THE WORLD.
L -

Tech for
Tomarrow

G =
2019-02-22 2019-02-22 2019-02-19 — r r
MHI is accorded high acclaim U.S. Cameron LNG Project First Asian country to be Jiiabty Rt Glot Al sy
for ESG initiatives

christens its first carrier invited to Charter of Trust on s
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http://platform.mediamind.com/Eyeblaster.Preview.Web/Default.aspx?previewID=3arSdTRwT5sqIlGN/BbFU4UAtqWYgIfb/LX45peBbBhQV42AcNlSFw==&AdID=53038603&lang=en-US
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POWERING BUSINESS PAID PROGRAM - WHAT'S THS

The Road to
Innovation Starts in
the Cloud

transform your bt

[*]

cUSTOM
STUDIOS

M

Case Study | Amazon Web Services

The Objective

e Position AWS as a leader in the cloud-computing space based
on its services, position and expertise.

e Highlight the value of Al, machine learning and deep learning,
with a focus on how these innovations are producing real
outcomes in a wide range of industries.

e Show how this technology is rapidly being democratized
through open-source frameworks, accessible cloud-based
platforms and open datasets.

The Solution

e \WSJ. Custom Studios, in collaboration with Amazon Web
Services, presents Powering Business, a bespoke experience
that engages C-suite decision-makers and positions AWS as
today’s overall technology leader. Covering five pillars
(Artificial Intelligence, Alexa for Business, Internet of Things,
Security, and Data & Analytics), Powering Business helps our
audience stay on top of fast-moving technology trends within
their respective industries. Regular content refreshes include a
mix of custom blog posts, long-form editorial, infographics

and video, as well as Dow Jones licensed articles and
client-supplied content.

THE WALL STREET JOURNAL. | BARRON'S GROUP


https://partners.wsj.com/aws/keyword/payment
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WSJ Custom Studio RRAFERARNISEE, (BEEsRABTHEFEM,
FEER T, NIaYa EAASHIIWS) Custom StudiofJLogo,

Case Study | Oracle

The Objective
e Directly publish Oracle’s supplied content while

guaranteeing views Oracle Insights
Accelerate Digital Innovation

The Solution
e WSJ. Custom Studios, in collaboration with Oracle

developed Oracle Insights, an always-on, native content
program promoting Oracle’s supplied content on both
article pages and in a custom destination. Between 1-3

pieces of content are published per week and targeted
traffic drivers, this content is seamlessly delivered to :
Oracle’s core audience.

THE WALL STREET JOURNAL. | BARRON'S GROUP


https://partners.wsj.com/oracle/
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Smart Energy Heralds a
New Era of Possibilities

Coctimobeggs . st 106 ¥peser o

companies are moving towards

srgy Internet to efficiently and

roli pply electricity to everyone in
any location
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Simplify The Restructure to Focus &7y 4 fz A7 @i 5 SHARING HAPPINESS
AROUND THE WORLD
The chapter titles can be changed to short ones, to display HNA' s focus in CSR area. e ot s
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. __________________________________________]

= Society .

5{} APPENDIX ——u .
L

@ Wighlighty of 3013 _____—>Appendix :
L ey enar
::.:::.. The 3 chapters crossed by a red line are not very related to CSR. They do .

not need to be reflected in 2014 Report.
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Will Tech Giants Narrow the
Financial Inclusion Gender
Gap?
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Mulitipliers of Prosperity-A Pathway to Stability
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MOB: 1360 106 7714
Wechat ID: lijia7714
Email: Jasmin.li@wsjbarrons.com
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