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TECH ADOPTION

We gave respondents three options and
asked them to choose the one that best
captures the impact of COVID-19 in their
adoption of the latest tech and data tools.

CONTENT WITH THE CREATIVE PROCESS

Which of the following best captures the
biggest change to your content creation
process since the start of COVID-19?

» We've notably adapted the tone of our content to better fit
current societal realities 44.5%

» We've increased engagement with our audience 19.1%
« We've experimented far more with new platforms 1 5.9%

» We've become less siloed and are working more with other
creative disciplines 12.4%

61%

It has gotten It has not been notably | We have struggled
notably better impacted one way or more with this than
the other pre-COVID-19

« We have not notably changed our content creation process

8.3%
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The single most difficult The single most 1% 0
challenge comms pros face important PR task '
(among eight provided)

Press release distribution

(17 (27%) ' 6%

Buy-in from Tlghtenlng Inability to :
the C-suite budgets measure impact Medla cla‘Fabase and
effectively influencer management

) (29%)
1 4 % (1 Media outreach

Better Social Ilstenlng and engagement
alignment -]
with other
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Content creation Attribution and ROI

7%(11' _— Talent recruitment
and retention

Competing
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media for The 24-7 chatter about your 6 A) 0) . %)

budget brand among external sources
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Employees

26%0%)

Influencers

As best as you can, indicate in percentages how
much of your media budget is allocated to each
of the following.
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China's CRRC Celebrates International Day of Cooperatives
with Strengthened Ties and More Support for Australian Rail
Industry

00000

'SYDNEY, July 42020 /PRNewswire/ -~ One of the world's largest rail transportation equipment companies, China Railway Rolling Stock

Corporation (CRRC, 1766.HK), has recently released the 2019 Australian Corporate Social Responsibility Report. Highlighting the companys efforts

to support local partners through deep integration, the report speaks to the results of these partnerships and commits to even further levels of
peration into the future.

In the rail transit industry, international cooperation is imperative to ensuring the highest levels of safety, comfort and efficiency. Partnering with
the Victorian Government, the CRRC has provided 65 new sets of seven-car HCMT trains that will enter service throughout 2020, beginning with
the Cranbourne and Pakenham lines.

Throughout the whole domestic production of these trains, local partners and stakeholders were actively involved in the development process. In
2018, the Victorian Government invited a large number of these stakeholders and train drivers to inspect the vehicles and give feedback. From
the over 2,500 pieces of relevant feedback received, more than 150 changes were made to final design, allowing the trains to now carry up to

20% more passengers than currently used models.

ahE E LRGN T B IR BUR{EF] -

RIRE = B IREI R TRV E R AL

IRMEEIR; HA 42%) . 40%
o (BFF: (2020FERERWEMSBENHIRE) , 2020.7)

Languages - signin  SendaRelease Back to Clobal Sites

CISION o oo

PR Newswire

+S71(0)4368166 GDPR Joualists  Send aRelease.

PR Newswire Products  News  Resources  Contact
onal  ndustyTrendng Wltimedia  Other Languaa
Sinopec Congratulates Saudi People on 90th National Day and

Expresses Support for Saudi Vision 2030, Becomes Saudi
Aramco's Largest Onshore Drilling Contractor

Shanghai Electric's First
Combined Cycle Power Plant —
(CCPP) Goes Online in L

00000 Bangladesh

RIYADH, Saudi Arabia, Sept. 30, 2020 /PRNewswire/ - China Petroleum & Chernical Corporation (HKG: 0386, *Sinopec’), China's leading energy S PROVIDED BY € THIS ARTICI

and chemical company and now Saudi Aramco's largest onshore drilling contractor, congratulated the Kingdom of Saudi Arabia on its 90th S o 2
National Day and expresses support for the Saudi Vision 2030

With firm commitment to responsibility, integrity, excellence, innovation and benefit for all parties, Sinopec's business operations in Saudi Arabla THe project st patentsa aincooled Ganeratrwill iRcresse e RatioRal sle output by 640 million kWh
mainly cover the exploration and development of oil and gas fields, oilfield services, refining and chemical engineering services, international ennually
trade of crude oll, refined o, petroleum and chemical equipment, as well as investments in refining and chemical projects and sales of chemical
products, lubricants and catalysts.
SYLHET, Bangladesh, April 10, 2020 /PRNewswire/ -- Shanghai Electric Group, the world's leading manufacturer and
5n and industrial equipment, announced today that its first combine wer plant
The petrochemical trade makes up 50 percent of total bilateral trade volume between China and Saudi Arabia, contributing to the econormic 4 4 p
% ntered into commercial operation. Converted from a 1SOMW simple cycle gas turbine power
development of both countries as well as serving their respective societies. Sinopec established its Middle East Center for Research and °
plant, the 2 d er plant in Sylhet is projected to continuously meet electricity demands in the
eastern region of Bangladesh.

Development in Saudi Arabia in 2016 to enhance cooperation and the exchange of resources, services and learning,
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Companies to comment on their employee equity plans

2021 FEmERBIMEEILE
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Month Bloomberg Bloomberg Green Bloomberg Markets Bloomberg Businessweek CNBC: General Interst

Jan |World Economic Forum, Davos

. || ZDNet: General Interests
NRF 2021: Retail's Big Shoy Year End Review Enterprise Software
Evalve: how do legacy comp|Future of Work Security

Opportunity

[Bloomberg Power Players

B Change & Techaol The Path Forward: Covid 1]Outlook 2021 ardwirs I writing an article about how employee equity is a great lever for growth
(Cyber Security & Society Tech Executive Council: mo|Wealth MGT. Tnnovation

if you would like to share your philosaphy and results, please respond with:

How to Spend Your Bonus Strategy urg: Dara & Innovation| CNBC Global CFO Council|Future of Energy Developer

[The Putuze of Al Digital Healthcare Tnvest in You Ready. Set. (| Work from Home E-commerce 1) Company and brief bio

ETF Edge: fastest growing trend in investing Tech Industry 2) Overview of employee equity plan
Earnings Rundown: Investors Audience Target Microsoft 3) Details of results

Pawering the Future Workplace Techno Apple

Women in Business © The New Future: Covid-19 |Future of Sports ud

[Bloombery Equality Food Special The Putare of Eneray
[Sustainable Business Strategy

[Bloomberg Businessweek St|Batteries Solutions: Future of Work |Health ar Work 2021 - Microsite The Money Issue: Investmeq
[Bloomberg Invest | Auto Special

Small Business Playbook: e]5G: Wireless Tech-
Futare of Al& Digital Healthcare What's Next: best and wors|Nutrition * .
[Early List Publication - FT Asia-Pacific High Growth Companig Health Returns: top health K12 STEM Instruction Anywhere
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A Shaping the Future: IoT, Healthcare, Finance,. 02 ar's Nexr for Busgin Technology is helping to push the boundaries of when and how students experience STEM instruction. I's not Just about chemistry labs,

T = . e calculus classes or web development. Students enrolled In agriculture and other vocational classes are also using high-tech equipment that
A Investment i ks e Fiowe Offis Tow

now are industry standards. In this article, we highlight the technology that is helping schools and district expand the concept of STEM and
Tnvesting fh Supecizends  |Fature of Cinies Managing Al and ML in thd

how distance learning might help give more students access ta these courses.
10T: Pgiking the digital] Advertising
’ This story should answer these questions:

Holiday, 1 Food
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A
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The Energy Issue(BNEF) |[Solutions: Prognosis Future of Al

. - What are the key challenges with translating STEM in a remote or virtual environment and which technologies help overcome them?
Blockchain Bip sues: Teamsporiaiian

- While there are downsides to the remote environment for STEM, what are the upsices? Particularly since it seems like adding & remote of
Mental Health virtual component can extend the reach to students who couldn't have attended those classes in-person before?
Olympics

- What are the real-world benefits and forces driving school districts to invest and innovate with their STEM instruction?
ate

Fall Fashion Green Homes

wrsonal Journal

- What lessans or best practices can other schoel districts draw from these schools? Keep in mind that school districts might be complete

novices or advanced in their STEM evolution.
CNBC:
.
FTWealth 2021 - Sept @Disrupt 2021: How foundeq I OT o P .
: Powering

. . The most creative partnerships to come out of the pandemic
the digital ,
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Bloomberg
Green:
B. Green Home

[ The

Future of Transportation Opportunity
Holiday Gift Guide S a. rt u pS Encore: Retirement I'm looking for creative partnerships that have formed through the pandemic. For example, local coffee shops opening in a music venue or a
Management Top 250 restaurant parinering with a movie theater on an outdoer entertainment venue

30 Under 30: Healthcare Future of Privacy
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faial Healtheare Big Issues: Personal Finance
Al & Digital Healthcare

Requirements

No experts or commentary needed. Just small businesses please!
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THE FANTASTIC FOUR
(OUT OF TEN)
The percentages indicate how

many respondents chose that
social media platform among

their top four most important
in terms of their broader
content strategy. A 2019 responses

Note: Last year, the data compiled only focused on top three responses,
not top four. In addition, last year's survey had respondents write in their
answers, as opposed to this year's, in which a list of options to choose
from was provided
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Linkedin Twitter
79% 77%
(45%) 67%

TikTok

(8%)

YouTube

THE ONE AND ONLY

The percentages below indicate how many
respondents chose that social media platform
as the single-most important one to their
broader content strategy. (The numbers in
parentheses indicate last year's responses.)

59 % (19%) 33%)
LinkedIn Facebook

20% (29%)

Instagram

0(2%) 12% 7%)

YouTube Twitter
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Bose AR platform with game developers in 5 U.S. cities! Click here to play! EE=3 Gotaqu on? Drop it in the
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