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> Understand investor use of digital
media sources

> Track and compare investor usage
of digital media against previous
survey waves

> Develop Investor engagement
strategy based on results found

Methodology

Audience

= Buy-side investors (52%)*
= Sell-side analysts (48%)*

Sample Size

= Total: n=422

= China (including investors in Hong

Kong) sample: n=46

Mode &
Field Dates

= Mode: Online survey

= Field Dates: Oct. 24 — Nov. 8, 2019

Global
Distribution

* North America; 40%*

= Continental Europe: 26%*

= UK: 14%*
= Asia: 20%*
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Search engines, blogs,
newsletters, and
podcasts are the
leading sources

investors use to
make their final
Investment decision
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Seeking Alpha is the most frequently cited
blog source used by investors

Audiences Likely to Use
Seeking Alphau‘ 34% 2 Blogs to Make an
Investment Decision

ALPHAVILLE 79, 4. VIC 5o/

CIO (Chief Irvestment Officer)
Inwestors in the US

8 ZeroHedge Bloomberg Professional Services 4%

Buy-Side Investors

FACI-SEI. 2% (_1i1'[‘-|] RESEARCE MmHHIHBS’I’ﬁH "I % Investors in Germany

Bronte Capital @3TRETECHERY > 1 %
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Podcasts are most popular with
American investors and executives

Audiences Likely to Use

N . o)

Hem Vi A Podcasts to Make an
Bloomberg [feirit 0 u o
e Planet Money Investment Decision

7% : B '.- ) 379%  Investorsin the US

36% Investors Aged 30 - 39

s 4 22% of investors cited a
INVESTING FREAK@@NOMICS .- gLt

RADID FOR MORE source that no other
ﬂ ACQUIRED - i investor mentioned.
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Digital sources are among the most trusted
means for investors to get their information

Bloomberg Terminals Bloomberg and the Wall Street Journal are
Bloomberg the most trusted of all sources
I'.-"'.".I atreet OUEma
BEX i Investors trust what they find through search
Search Englnes . more than many other news sources

The Times

Newsletters are among the most trusted
ways to reach investors

Business Insider
Podcasts Podcasts, Linkedin, and Wikipedia are at a
Linkedin . trust level comparable to CNBC

Wikipeda

The Telegraph
Blogs

The Guardian

CMNM
‘ Broadcast media sources are among the least

MSNBC
Fox Busine s trusted for investors to learn from

Twitter
Fox Mews

Facebook

® Traditional Media = Digital Media

BRUNSWICK

of 422 buy-side investors and sell-side an
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Investors place a high trust in WeChat relative
to other sources

Bloomiberg

‘Wall Street kaurnal
CHEBC

Mew ok Times

. Wikipedia
Investor Trust in Key Sources Newsletiers
BEC

WeChat

MNikkel Afian Review
Seanch Engines
Podcasts

Weibo

Kuegiu

R

Ghogs

Fon Busingss

Eaidu B ske
Lirkedin

Whatsbpp

WouT ube

Towithier

Tiourtiou

Mey = Traditional Bedia ™ Digital Media 0 = least trustworthy 10 = mast trustwaorthy

Survey of 46 buy-side investors and sell-side anabysts. Survey conduected from Cctoleer 24th throwgh Movember 8th, 2079
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FBIE: +86 (10) 5960-8600
fBFE : yvu@brunswickgroup.com
podird; : www.brunswickgroup.com
SWZE: Brunswick Group
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mailto:yyu@brunswickgroup.com
http://www.brunswickgroup.com/

