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Reaching 400 million+

2700+ journalists and analysts . .iision households

in more than 120 countries worldwide each month
Six pillars of Around 325,000 terminal subscribers in
coverage: more than 160 countries
e Business
¢ Al 50 million+ people visiting
e Markets
s Economics bloomberg.com (more than
e Technology 9 million in Asia) each month
e Power
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Bloomberg

OuickUinks: Conmodtes Siocks Rates&Bords_Gurences Fures_Economis Fi
" 002 e s

ETFs_ oo

TrytoCut

Runner Biden

Homepages, mobile app

Bloomberg the Company & s roducts + | Bloomberg Anywhere Remots Login | Bloomiserg Terminal Demo Request it Over

e

o . o Bloomberg o R R G —
i o rem

Social media and messaging . _
NeXt Chlna erer, WEtmaen s Sibwes | Secorod

N I t t Tracking the world's next number one economy ackats Bl e Traaitiofy

ewsletters - R :
: : | U.S.andChinaReach S s ey g fom :
. | ‘Phase-One’Deal Easing Belrg
Ve rt | ca I S Trade Tensions ER R SianUp

Everything You Need to Know About the Phase-One China-USS.
Trade Deal

[GJOX¢

We've Got a Trade Truce, Sort Of. Now What?

1 |+ Follow

Facebook i % 5

Podcasts and OTT video
China Plans to Target Around Arsenal Takes NBA Approach World Economy Haunted by
Iscoveranility on searc i soa hovers By oo Pom e Bk BT Sk
China Jab the Arm

Reports

Recap Timeline®

Libra is a blockchain-based digital coin that
will let Facebook users to send and receive
money or to pay for services. The goal is for
Libra to be used outside of the social
network as well: Consumers may eventually
be able to use it to pay for a cab or a cup of
morning coffee.

Tech & Innovation

346um 58 44.,

Monthly Page Views Global HNWI with Global C-Suite
(APAC: 80MM) US$1Mil+ (APAC: 61%) (APAC: 53%)

$573 billion in peer to peer payment
transactions in 2018

82 5 million people projected to use
- peer-to-peer payment this year

Deals Deals Technology
Robo Air Taxi Maker EHang Ends Trading  Nintendo Switch China Sales Could Reach ~ Huawei Wins Telefa

Debut Down a Penny 4 Million by March, Analyst Says German 5G Networ
48. V4
6 5% 8 Yo 6 %

1 7 billion adults without bank accounts in
=% the world

Whyitmatters
Worldwide, more than one billion adults
own a mobile phone but have no bank
account; they could use Facebook's digital
currency to pay for goods and services

Global: Involved in US$3MM+  Global IT Decision Luxury Car [worth
Business Decisions Makers US$150k+] Owner
(APAC: 67%) (APAC: 54%) (APAC: 54%)

Source: GBI 2018. Global excl. China and APAC excl. China. Based on past 30 days reach of Bloomberg total digital.
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Mobile dominates news consumption

66% access news weekly on their smartphones
® That's up 4 percentage points year-on-year

News aggregators are growing in importance globally
® And are already a majority behaviour
in many parts of Asia

Mobile matters for all formats
® Smartphones are the most-used device for podcasts
(55%)
® Most video news is consumed on social media
(Facebook and YouTube)

Source: Reuters Institute Digital News Report 2019
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SOCIAL MEDIA AND MESSAGING (2014-19) -

A huge chunk of potential audience use social/messaging SELECTED MARKETS
® Messaging apps like LINE, Telegram are growing fast WEEK¥USEFOR ANY PUIRROSE

® “Traditional” social like Facebook, Twitter remain strong 1 sa I}
o o 0 o 0 45% w
About one-third of our digital readers come via social e e
® Social is important for publishers for reaching new audiences ° e e |
— especially in Asia o T _—

® Most publishers use a wide range of platforms

WEEKLY USE FOR NEWS
Coms e
are some tips from executives on how Pinned Message 60% 2

Hello and welcome to Bloomberg's Telegram... =

you can live a more climate-friendly life

' ' '
' ' '
: -——_‘__9 '

bloom.bg/2DtKC97 AR e Y E—— as5% : ‘ :
ThaiKing Caps His Coronation Year Here's the latest news: — : e ———————— 36% n
WithaRiv ; : :
g b ) 30%
f = @l U.S. President Donald Trump ? ®
has signed off on a phase-one trade 10% [
deal with China, averting the 15% 9% [0)
- ‘ December 15 introduction of a new e 8% ©)
\ g wave of tariffs on about $160 billion of .
oo reMap founder| China’inJinpiﬁg consumer goods from the Asian 2014 2015 2016 2017 2018 2019
: Make Macaua Financial Hub: Report nation.

Source: Reuters Institute Digital News Report 2019
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Video is on the rise

Two-thirds regularly consume video news
® Short-form clips are the most popular format
® But longer formats also matter to publishers

Most say they prefer text to video
® But the proportion who prefer video is growing
— and is highest among younger audiences

2R L
‘._‘_~l.

~ HELLO WORLD
SHENZHEN

ke o8 ‘ 3 “' ,‘l‘-‘_l’.; z 7'
Bloombérg ,'J{ij“-i"’ = 30:11

Source: Reuters Institute Digital News Report 2019
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OFFSITE VS ONSITE NEWS VIDEO CONSUMPTION -
ALL MARKETS

75%

50%
Facebook 32%

YouTube 26%
» [ofs
Others 17%

Due to overlaps, figures
do not add up to 52

25%

Consumed no Consumed Consumed

news-related news-related news-related

videos in the video onsite video offsite
last week

PROPORTION THAT PREFERS TEXT OVER VIDEO BY AGE -
ALL MARKETS

Up from 8%
in2016

18-24

25-34

35+

. Mostly Text .Text and Video . Mostly Video . Don't Know
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A growing global market for audio

Percentage who used a podcast in past month

Podcast audiences are reaching critical mass Hong Kong
® 36% globally listened to a podcast in the last month R
® In Hong Kong and South Korea, more than 50%

Malaysia

Tan'.- n

Smart speakers’ reach is growing fast
® Regularly used by 12% of people in the US (up from
9%) Singapore
® And by 9% in South Korea (up from 5%)

c
w

Australia

Japan

And the range of voice-activated devices keeps
growing
® Speakers like Alexa, Google Home, Kakao Mini
® Headphones, in-car devices, rings, glasses...
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60%

Source: Reuters Institute Digital News Report 2019



2 0197 8. R R R

XBHMEBFEICIE PRNewswire

PR NEWSV a CISIoN compan

Publishers are getting more $$ for subscriptions

% OF TOTAL REVENUE FROM SUBSCRIPTIONS

BO%
0%

0%
B0%
40%
309
20
10%
0%

Financlal Times The Mew Yorker e ok Times Washington Post

l:il:il:i

Business Insider Intelligence estimates based on company filings and public statements, 2017 and 2018
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« US-China trade — and trade deal

« Chinese prosperity and global ambitions

« Climate change

» Global economy, US recession

« Asian economic rivalries: Where to invest, who will be the “next China”
« Technology

« US election 2020, plus Taiwan, South Korea, Singapore (thc)

« Sport: Tokyo Olympics, July-August



What does it all mean for
Chinese communications?
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e Know who you’re pitching to. Subscriptions and personalisation mean publications are becoming even
more focused.

e Consider how your pitch works across platforms. The internet is a visual place now! Can you offer
photos, video, interviews on camera or access to your offices?
How about audio?

e Ask how your company fits in with big news themes. What does your pitch have to say about climate
change or technology, for example?

e Be confident that China is still one of the world’s biggest stories. International media want to know
what’s happening in Chinese business
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