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How Has the Advertising Media Mix Changed for
Companies Worldwide with the Increased
Connectivity of Their Audience?

% of respondents, Sep 2018

Increasing focus on social
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Increasing focus on mobile applications
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Focusing on being fully omnichannel
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Increasing focus on TV

o | & st == [ s R 23.9%
° EBEE’\JT‘:I:&:FIA:]—\I)J HEETﬂEE{%H*/Z‘%{%I%\ ( EHM"JF I EE:-LE) Increasing focus on audio/voice
Our media mix hasn't c:haﬂgl‘:;.o“"l
| pRLS

Note: =226 CMOs
Source: Forbes Insights, “The Trade Desk - 2018 Survey” in partnership with
The Trade Desk, Nov 12, 2018
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Influential Model of Communication

Applying Lasswell’'s Communication Formula to the Cision Comms Cloud

000

SAYS WHAT IN WHICH CHANNEL TO WHOM WITH WHAT EFFECT

Influencers Engagement Social, MultiMedia Impact Attribution
Which journalists and What brands or issues are Where are these topics What audience have | How did PR/Comms
influencers are important? being talked about? being covered? reached holistically? contribute to ROI?
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Influencers-Search
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Influencers-Search

What Amy Archer is talking about on
Twitter Twitter audience brands Twitter audience beats
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Campaigns-My Activities
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Analytics Recipients

Cicke Summary

OPENED CLICKED BOUNCED CONTACTS
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42 Mr. Eric Chang
Web

Distribution - 2017/7/25 10:02:46
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Email Detalls Mr. Yue-Hai, Johann Cha...

Click Summary o ¥

Deputy Editor in Chief
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Ms. Dolly Chen

Sales Director

Joy Junior

press@moodle.com
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HARO Search
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Editorial Calendars
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Cision Communications Cloud®
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Influencers
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Better Relationships With the Media
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THANK YOU!

QUESTIONS?
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